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Allianz CNY 2026 Campaign  
Terms and Conditions 

 
The Allianz CNY 2026 Campaign (“Campaign”) is organised by Allianz Life Insurance Malaysia 
Berhad (“Allianz Life”). Under this Campaign, the first one-thousand-eight-hundred-and-eighty-
eight (1,888) eligible Participants (as defined below) who participate in this Campaign will stand 
a chance to receive one (1) set of Allianz Rice Bowl Gift Set, subject to the terms and conditions 
herein. 
 

Part A: Campaign Period 

 
1. This Campaign will run from 19 November 2025 to 9 January 2026, both dates inclusive 

(“Campaign Period”). 
   

2. The cut-off time and date to participate in this Campaign is at 23:59 (Malaysia time) on 9 
January 2026. 

 
3. Allianz Life reserves the right, at its sole discretion, to shorten or extend the Campaign 

Period at any time with or without prior notice. Unless announced otherwise by Allianz Life, 
any participation received after the Campaign Period will be disregarded. 

 
 

Part B: Eligibility Criteria 

 
1. This Campaign is open to all citizens or permanent residents of Malaysia (“Participants”) 

who purchase at least one (1) of the eligible Allianz Life’s insurance products as listed 
below, with a minimum total annualised premium of RM4,000 including riders (if any) 
except for WealthCover rider (“Eligible Allianz Life Insurance Products”), subject to 
Allianz Life’s underwriting requirements, and provided that the application of the Eligible 
Allianz Life Insurance Product(s) must be submitted and the policy(ies) issued during the 
Campaign Period. 

 
2. The Eligible Allianz Life Insurance Products are as follows: 

o Allianz UltimateLink;  
o Allianz EverLink Signature; 
o Allianz EverLink Plus; or 
o Allianz AssuredLink. 

 
 
 
 

Part C: Prizes 

 
1. A total of one-thousand-eight-hundred-and-eighty-eight (1,888) units of “Allianz Rice Bowl 

& Chopstick Set” (“Prizes”) will be given out during this Campaign.  
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2. Each Prize will be in a gift box containing:  
o Two (2) units of rice bowls; and 
o Two (2) pairs of chopsticks. 

 
 

Part D: Winner Selection, Announcement and Notification 

 
1. The Prizes under this Campaign are given out on a first come first served basis. The first one-

thousand-eight-hundred-and-eighty-eight (1,888) Participants who have fulfilled all the 

eligibility criteria under Part B will receive the Prize (“Winners”).  

 

2. Each Winner is entitled to receive only one (1) Prize, regardless of the number of Eligible Allianz 

Life Insurance Products purchased during the Campaign Period. 

 

3. Allianz Life will notify the Winners via email and through their assigned agent during the 

Campaign Period, or no later than ten (10) working days after the Campaign ends, to inform 

them that they have been selected as Winners.  However, Allianz Life will not be responsible for 

the Winner’s assigned agent’s failure or delay to notify them of their selection as a Winner or 

for the redemption of the Prize. 

 

4. The Winners’ full name will be announced on the Allianz Malaysia’s website: 

www.allianz.com.my  by 23 January 2026.  

 

5. The Prizes will be delivered to the Winners through their assigned agents. In the event that the 

Winner does not have an assigned agent, or the assigned agent is unable to deliver the Prize to 

the Winner, Allianz Life will deliver the Prize to the Allianz Life branch located nearest to the 

Winner’s correspondence address for the Winner’s collection. 

 

6. Pursuant to paragraph 5 of Part D above, the Prizes must be collected from the respective Allianz 

Life branch before 1 March 2026. Any Prize that is not collected by 1 March 2026 will be forfeited 

and returned to Allianz Life and the Winner shall not be entitled to any form of claim, 

compensation or substitution of the forfeited Prize. 

 

7. The Prize is non-exchangeable, non-transferable or redeemable for cash. 

 

8. The Winners shall have a correspondence address in Malaysia for purposes of delivery of the 

Prizes.  

 

9. Allianz Life reserves the right to request for documentation or written proof of identification, age, 

and place of residence of any or all Winners of this Campaign prior to sending out the Prizes. 

 

http://www.allianz.com.my/
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10. Winners of this Campaign shall be responsible to contact Allianz Life in writing within thirty (30) 

days from the date the Winners are informed of their entitlement if they did not receive their 

Prize. Any request for reimbursement of the Prize not received or delayed that is not due to the 

fault of Allianz Life, shall not be entertained.   

 

11. Allianz Life will not be responsible for any delays, losses, damages or theft of the Prizes.  

 

12. Any unclaimed Prize that is returned to Allianz Life as “undeliverable” will be forfeited.  

 

13. Allianz Life reserves the absolute right to change and/or substitute the Prizes for this Campaign 

with other prizes of similar value at any time with or without any prior notice or reason. 

 

 

Part E: General Terms and Conditions 

 
1. By participating in this Campaign, the Participants hereby agree to be bound by these terms 

and conditions stipulated herein and all decisions made by Allianz Life shall be final, conclusive 

and absolute and no appeals and related correspondence in relation to the decisions of Allianz 

Life will be entertained. 

 
2. Allianz Life reserves the absolute right and discretion to disqualify a Participant in the 

following events if: 

(a) the Participant fails to comply with the terms and conditions of this Campaign 
stipulated herein; 

 
(b) the Participant is found or suspected to have done anything which is in conflict with 

the terms and conditions of the Campaign and/or its process or the operations of it, 
including but not limited to fraudulent activities involving any act of deceit and/or 
deception and/or cheating with regards to the participation of the Campaign; and 

 
(c) the Participant is found or suspected to have provided any information that is untrue, 

inaccurate and/or incomplete. 
 
For the avoidance of doubt, the above list of events is non-exhaustive. Allianz Life is entitled 
to exercise its rights and discretion as it deems fit. 
 

3. Allianz Life shall not be liable for any losses or damages whatsoever suffered by the 

Participants, whether directly or indirectly, arising out of or in connection with this Campaign. 

 
4. Allianz Life reserves the absolute right and discretion to cancel, terminate or suspend the 

Campaign or vary its terms and conditions with or without any prior notice or reason. For 

avoidance of doubt, the Participants hereby agree that they are not entitled to any form of 
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compensation whatsoever arising from all losses or damages incurred as a direct or indirect 

result of the said cancellation, termination, suspension, or variation by Allianz Life. 

 
5. By participating in this Campaign, the Participants agree and consent to allow their personal 

data being collected, processed, and used by Allianz Life in accordance with the Personal Data 

Protection Act 2010. In addition, the Participants agree and consent to their personal data or 

information being collected, processed, and used by Allianz Life for the following purposes: 

 

• Operations and administrative process of this Campaign; 

 

• Update Allianz group of companies' records; 

 

• Market research and statistical analysis and surveys with the aim of improving Allianz 

group of companies' products and services; 

 

• For advertising and promotion purposes; and 

 

• For any purposes required by law or regulation. 

 

If the Participants wish to cease receiving any marketing material or no longer wish to be 

contacted for marketing and promotional purposes by Allianz Life or any other Allianz group 

of companies, please send an email to customer.service@allianz.com.my. Please note that 

Allianz Life will take two (2) to four (4) weeks to comply with such request.  

 

6. The terms and conditions herein shall prevail over any inconsistent terms, conditions or 

representations contained in any other materials, including but not limited to promotional or 

advertising materials, for this Campaign.  

 

7. The terms and conditions of the Campaign shall be governed and interpreted in accordance 

with the laws of Malaysia and are subject to the exclusive jurisdiction of the courts of Malaysia. 

 

Terms & Conditions last updated: 5 December 2025 

 

mailto:customer.service@allianz.com.my

