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Go for MyAllianz 2025 Campaign

Terms and Conditions

Go for MyAllianz 2025 Campaign (“Campaign”) is organised by Allianz Malaysia Berhad (“Allianz
Malaysia”), offering customers of Allianz General Insurance Company (Malaysia) Berhad (“AGIC")
and Allianz Life Insurance Malaysia Berhad (“ALIM") (collectively known as “Allianz Group of
Companies”) the exciting opportunity to win exclusive prizes, subject to the terms and conditions
herein.

Part A: Campaign Period & Eligibility

1. This Campaignwill runfor three (3) months from 1 July 2025 to 30 September 2025, both dates
inclusive (“Campaign Period”).

2. This Campaign’s cut-off date is on 30 September 2025 at 11.59pm. Any submissions beyond
the Campaign Period shall be disregarded.

3. Allianz Malaysia, may at its absolute discretion, extend the Campaign Period at any time with
or without any prior notice. Unless the Campaign Period is extended and announced by Allianz
Malaysia, any participation beyond the Campaign Period will be disregarded.

4. This Campaign is open to all individual customers of Allianz Group of Companies who hold an
active/valid policy with AGIC and/or ALIM but have yet to register for “MyAllianz”, as of 1 July
2025.

Part B: Steps to Participate in this Campaign

To participate, the eligible individual customer (“Participant”) must register for “MyAllianz” at
(https://hub.allianz.com.my/customer/) or download the “MyAllianz” application to sign-up for
“MyAllianz”.

Part C: Prizes and Winner Selection

1. The Participants will stand the chance to win exciting prizes every month during the Campaign
Period.

2. There will be three (3) rounds of winner selections, during which a total of 369 winners will be
selected from the pool of Participants (individually referred to as “Winner” and collectively as
“Winners").

Qualifying Selection Period
Rounds

Round 1 Participants from 1 July 2025 to 31 July 2025, 11.59pm

Round 2 Participants from 1 August 2025 to 31 August 2025, 11.59pm

Round 3 Participants from 1 September 2025 to 30 September 2025, 11.59pm



https://hub.allianz.com.my/customer/
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3. Prize(s)
Monthly Prizes No. Monthly Winners
Grand Prize 999.9 Habib IGR Gold Token 3 winners
(0.5 gram)
Special Prize POP MART Blind Box 20 winners
Consolation Shopee Digital Gift Voucher worth 100 winners
Prize RM20

4. Winners' Selection

0]

(ii)

(iii)

The Participants who have fulfilled the criteria will be assigned a running number
starting from serial number “1” for each entry earned and according to the date and
time of registration for “MyAllianz”.

The serial numbers allocated to each entry will be tabulated to derive the total serial
number. The total serial number will then be divided by the number of Prizes to be given
out to derive the number which will be used as a multiplier to select the Winners.

Example for Winner selection:

(a)
(b)

(9

Total entries for Round 1 are 5,000.

5,000 will be divided by e.g. 3 (for Grand Prize) / 20 (for Special Prize) / 100 (for
Consolation Prize) which equals to e.g. 1666 (round down).

Entries assigned to the Participants with the serial number in the multiplier of 1666
(i.e. 1666, 3332, 4998 etc.) will be selected as the Winner for the respective
category.

Contacting the Winners

(a)

(b)

For all Winners of Grand Prize, Special Prize and Consolation Prize, the Winners
shall be notified via email, SMS or any mode of communication which Allianz
Malaysia deems appropriate, within sixty (60) calendar days from the end of the
Campaign Period for each round.

For Grand Prize and Special Prize only, an email or any mode of communication
which Allianz Malaysia deems appropriate will also be sent out to the Winners to
obtain their correspondence address in Malaysia. The Winners are required to
reply to the email from Allianz Malaysia within the stipulated date and time.

5. Each Participant is entitled to receive only one (1) Prize which can be redeemed via
“MyAllianz”. The details to redeem the Prize will be sent to the Selected Winner's “MyAllianz”
account.

6. The Prize is not transferable and/or reimbursable in any other form.

7. Allianz Malaysia shall not be responsible for any lost, damaged or stolen Prizes.

8. All unclaimed Prizes shall be forfeited.
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9. Alltransportation, accommodation, personal costs and/or any other costs, fees and/or related
expenses which the Participants or Winners may incur to participate in this Campaign and to
collect the Prize shall be borne by the Participants or Winners, as the case may be.

10. Allianz Malaysia reserves the absolute right to change and/or substitute the type and number
of Prize(s) for this Campaign at any time without prior notice or reason.

11. The decisions made by Allianz Malaysia in relation to this Campaign are final and no appeals
and related correspondences will be entertained by Allianz Malaysia.

Part D: General Terms and Conditions

1. By participating in this Campaign, the Participants hereby agree to be bound by these terms
and conditions stipulated herein and all decisions made by Allianz Malaysia shall be final and
conclusive.

2. Allianz Malaysia reserves the absolute right and discretion to disqualify the Participant in the
following events:

(a) the Participant fails to comply with the terms and conditions of this Campaign
stipulated herein;

(b) the Participant is found or suspected to have done anything which is in conflict with
this Campaign and/or its process or the operations of it, including but not limited to
fraudulent activities involving any act of deceit and/or deception and/or cheating
with regards to the participation of this Campaign; and

(c) the Participant is found or suspected to have provided any information that is untrue,
inaccurate and/or incomplete.

For the avoidance of doubt, the above list of events is non-exhaustive. Allianz Malaysia is
entitled to exercise its rights and discretion as it deems fit and reasonable.

3. Allianz Malaysia shall not be liable for any loss or damage whatsoever suffered by the
Participants, whether directly or indirectly, arising out of or in connection with this Campaign.

4. Allianz Malaysia reserves the absolute right and discretion to cancel, terminate or suspend
this Campaign or vary its terms and conditions without any prior notice or reason. For
avoidance of doubt, the Participants hereby agree that they are not entitled to any form of
compensation whatsoever arising from all losses or damages incurred as a direct or indirect
result of the said cancellation, termination, suspension, or variation by Allianz Malaysia.

5. By participating in this Campaign, the Participants agree and consent to allow their personal
data being collected, processed and used by Allianz Malaysia in accordance with the Personal
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Data Protection Act 2010. In addition, the Participants agree and consent to their personal
data or information being collected, processed and used by Allianz Malaysia for following
purposes:

Operations and administrative process of this Campaign;

e Update Allianz Group of Companies' records;

o Market research and statistical analysis and surveys with the aim of improving Allianz Group
of Companies' products and services;

e For advertising and promotion purposes; and

For any purposes required by law or regulation.

If the Participants wish to cease receiving any marketing material or no longer wish to be
contacted for marketing and promotional purposes, please send an email to
customer.service@allianz.com.my. Please note that Allianz Malaysia will take two (2) to four (4)

weeks to comply with such request.

6. The terms and conditions of this Campaign shall be governed and interpreted in accordance
with the laws of Malaysia and are subject to the exclusive jurisdiction of the courts in Malaysia.

Terms & Conditions last updated: 30 June 2025
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